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Tavaramerkkistrategian kehittdja
Projektin vetdja
Toimitusjohtaja

Web Concept Developer
Macromedia Beta Tester
Freelance Writer
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Kaiken kommunikaation pitaa kannattaa,
muuten sita ei pida valmistaa.



www.futurelab.se/kokkola

Interet =
Valine asiakassuhteiden hoitoon.
Tehokas tapa raataléida tietoa

asiakkaille yksildina reaaliajassa.

Interaktiivinen viestinta =

Seka lahettdja etta vastaanottaja
ovat kiinnostuneita kommunikaation
syntymisesta

Esitelman jalkeen -
kysymyksia suomeksi, ruotsiksi tai
englanniksi.



The Art of Being Prepared for the Next...
\\
\ /
\\\\\\lff;///
% A gt

""'---.H‘ f..-"""
—— MILLENIUM = —
~ >~
B NN
/// \\\
// SRR \\
[\



Understanding the 70020 EH 11T

Technology & Information

The new economy ha:amﬂ%q_ 1)
from a production based LY
“environment to an informa ion

“society based on networks and
new models of I;hlnklng.

Product & Humanity

Privatisation & Prosperity

Education & ldeology
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Understanding the 70020 EH 11T

Technology & Information

Environments basedona
| 1“Planmalu:l Economy" must
prepare for the "Market
Economy"because of
 privatisation. Privatisation
_!,ﬂ nqmpatlhnnigumpatltl on

ads to diversity; di

Product & Humanity

Privatisation & Prosperity

Education & ldeology
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Technology & Information

Product & Humanity
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B.R.A.N.D. Building

(Building Relationships & Acquiring Networks for Delivery)

Defining a Brand New Business models Networking

1. A strong Brand is like a good friend.

2. A loyal customer is better than a satisfied customer.
3. Developing a digital identity.

4. Putting an experience within the Brand.

5. Communicating with Design.
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B.R.A.N.D. Building

(Building Relationships & Acquiring Networks for Delivery)

Defining a Brand New Business models Networking

1. Analysis & Readiness
2. Owning the Questions

3. Delegating the Authority
4. Working with a strategy
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B.R.A.N.D. Building

(Building Relationships & Acquiring Networks for Delivery)

Defining a Brand New Business models Networking

1. Using others to define your territory.
2. Partnerships with other channels.
3. Internal communication.

4. Localising with Global strategies.

5. Global instruments.

o
'.!., I

:‘; b
’ | ’ __-ﬁ' g >

The: Art of Beinny Pregare] o the Next... M I LLEN T U M idelnvest




Digital Diversity

Selective Marketing

Parallel Development

Dynamic Customisation

Communication Channels

The: A of Being Prepered for the et M1 LLENTUM

The Internet has moved the
consumer out of the hands of
marketers. Customers now have the
power to decide when, where, and
what they will be exposed to, and at
their convenience.




Selective Marketing

Parallel Development

Dynamic Customisation

Communication Channels

M0
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Digital Diversity

The Intermnet strategy of a company
has to be based on the equal
development of resources within the
company and its network.
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Selective Marketing

Parallel Development

Dynamic Customisation

Communication Channels

Digital Diversity
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Website must be better than just
online brochures with information.
They have to have interaction and
sometimes be prepared to profile
each users specific wants.
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Selective Marketing

Parallel Development

Dynamic Customisation

Communication Channels

Digital Diversity
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Communication is still the strongest
part of developing a digital presence.
Being able to use electronic
channels of communication will give
a marketing campaign a stronger
profile.
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Millennium Marketing

Emmerce Readiness

1. Research current "Market" value.

2. Readiness for price transparency.

3. Manage customer portfolios just like
product portfolios.

4. Target indicators of change.

5. Custom relations management.

E-Procurement 6. Supply chain management.
7. Enterprise resource planning.

Connection Marketing

BZB
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Millennium Marketing | N

Emmerce Readiness

Connection Marketing



Millennium Marketing

Emmerce Readiness

1. Distribution networks will be more vital
than product appeal.

2. Businesses will use the intemet for
buying, selling, auctioning negotiating,
researching, recruiting, training,
relationship building, etc.

Connection Marketing

E-Procurement 3. B to B e-commerce will be 10x larger than
consumer e-commerce.
4. B2B has more global possibilities than any
other type of business.
BZB
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